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Economics Topics

1. Theory of rational choice — consumer theory, consumer preferences, utility measurement in
two approaches

2. Consumer optimum — expression of consumer optimum, indifference curves with different
preferences and different incomes

3. Forming of demand and elasticity — price consumption curve, forming demand from PCC, role
of elasticity, price elasticity, cross price elasticity, income elasticity

4. Production and technology choice — Neoclassical theory of the firm, technological constraints
and production, short run production

5. Firm optimum — long run production, marginal rate of technical substitution, isoquant and
isocost, firm optimum

6. General equilibrium — Edgeworth box diagrams, possibility production frontier, production mix
efficiency, general equilibrium

7. Firm in perfect competition and short run — conditions of perfect competition, output and
supply of firm

8. Firm in perfect competition and long run — output and supply of firm in long run by various
kinds of costs

9. Firm in imperfect competition — characteristic of imperfect competition, monopoly

10. Firm in imperfect competition — oligopoly and monopolistic competition

11. Market of production factors — revenues and costs, land market and labour market

12. Market of production factors — capital market, supply, demand and equilibrium on capital
market, returns of capital

13. Macroeconomics and macroeconomic models — history of macroeconomics, macroeconomic
concerns, components of macroeconomics, macro-models

14. The simple Keynesian model (two sectors) — characteristic, equilibrium income, functions,
output-expenditure approach

15. Three sector national income model — model, functions, output-expenditure approach,
equilibrium national income

16. Open economy and balance of payment — characteristic of open economy, international flows
of goods and capital, nominal and real exchange rate, structure of balance of payment
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17.

18.
19.

20.

21.

22.

23.

24.

25.

Four sector national income model — model, functions, output-expenditure approach,
equilibrium national income, crowding-out effect

IS-LM model — theoretical assumptions, IS curve, LM curve, IS-LM model

Fiscal and monetary policy in IS-LM model — fiscal policy and its impact on model, monetary
policy and its impact on model

IS-LM-BP model — Mundell-Fleming model, model and BP curve, model and exchange rates,
fiscal and monetary policy in model

AS-AD model — characteristics of model, construction of AD curve (from IS-LM model),
construction of AS curve, equilibrium

AS-AD model in short run and long run — fiscal policy, monetary policy and equilibrium in AS-
AD model

Inflation and unemployment — inflation, deflation and disinflation, measurement of inflation,
unemployment and its concepts, Phillips curve

Business cycles — determination of growth and business cycles, characteristic of business
cycles, indicators of business cycles

Economic growth — factors of economic growth, costs and benefits of economic growth,
economic growth and PPF, economic growth and convergence
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Study Profile Topics

Business and managerial economics — basic concepts and differences, business activities.
Cost volume and profit analysis.

Production planning.

Non-linear revenues in economics and in break-even point graph, cash-flow.

Economies of scale, factors of production, productivity.

Definition of strategic management, strategy-making process.

Corporate strategy, strategic plan.

Strategic analysis, analytical methods of business environment.
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Business strategy and functional strategies, strategy for international companies.
Strategy implementation and control.
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Retail environment, internationalization and globalization of retail, market dominance and

market power.

12. Retail formats and typology.

13. Retail marketing and strategic planning, territorial and market analysis.

14. Merchandising and store management, supplier relationship and B2B marketing.

15. E-tail, digitalisation in retail, IT technologies and ethics in retailing.

16. Process of strategic marketing management.

17. Approaches to marketing situation analysis.

18. Business markets description, B2B.

19. Marketing strategy for Product and Price.

20. Marketing strategy for Distribution and Marketing communication.

21. Specifics of financial management in multinational corporations, reasons and forms of business
involvement in international economic activities.

22. International financial markets and their use by multinational corporations.

23. Foreign exchange risk management, foreign exchange exposure and hedging methods.

24. Corporate governance, Anglo-American and Continental-European model.

25. Country risk, its analysis and methods of reduction.
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