TYMY PRO POTREBY SP DO PREDMETU MARKETING SLUZEB

Ctvrtek — 9:45-10:30

Tym Zkresleni Clenové tymu Datum
1 17 — Hyperbolic discounting Dybalova, Sevéik 28/3
2 13 — Halo effect Pospisil
3 1 — Social proof Pokorna, Prichova m
4 5 — Confirmation bias Bartova, Mecova
5 2 — Bandwagon effect Iv<antor, Klimek 11/4
6 8 — Decoy effect Cerchlova, Matouskova
7 12 — Endowment effect Dibala, Kyjonka, Marcina 2514
8 15 — Likability effect Jendrysc¢ikova, Podwikova
9 14 — IKEA effect Cihékova, Sulakova 2/5
10 3 — Authority bias Denysevych, Vilchynska 16/5

Ctvrtek — 10:35-11:20

Tym ZKkresleni Clenové tymu Datum
1 Budin
2 18 — Status quo bias Karpeta, Koziel 28/3
3 16 — Loss aversion Wojaczek
4 4 — Analysis paralysis Cockova, Kubinova 4a
5 9 — Scarcity Herudkova
6 13 — Halo effect Jaworksa, Moskal 11/4
7 17 — Hyperbolic discounting Danis, Teslova
8 15 — Likability effect Kubalova, Macoskova 25/4
9 8 — Decoy effect Kolimarova, Smetana
10 14 — IKEA effect Brantélovvé, Gorecka 25
11 7 — Anchoring Kallus, Simon

Ctvrtek — 12:15-13:00

Tym Zkresleni Clenové tymu Datum
1 14 — IKEA effect Macejovska, Rotigel 28/3
2 2 — Bandwagon effect Blinka, Bohacikova m
3 9 — Scarcity Kyryllova
4 8 — Decoy effect Hedankova, Hvozdovi¢ova 11/
5 1 — Social proof Ranochova, Sabol
6 18 — Status quo bias Hotakova, Machacova 25/4
7 7 — Anchoring Bobkova, Matuszna, Plintova o5
8 2 — Bandwagon effect Vagnerova, Vitova
9 17 — Hyperbolic discounting Rybonova, S¢erbova 16/5




