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A Installation Warranty B

Design  Package Spare
Deliveries parts
Principal
function Repair and
i ] maintenance
Financial
services Quality Styling

Instructions C
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* Legislativni natizeni.

e Kultura (nabozenstvi).

e Kultura (estetika).

* Hospodarsko-technické predpisy.

* Klima.

* Kupni sila.

e Urovei technickych znalosti.

* Podle somatotyptli obyvatel.

e Stravovaci navyky.

* Vybavenost domacnosti a Zivotni Grovng.
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e Chrani.

* Je to nositel informaci.

* Propaguje.

* Podle klimatickych podminek se méni.
* Podle podminek transportu.

e Zplsob distribuce.

* Zdravotn¢ nezavadny.

* Dalsi pozadavky.




ol M SI]HHY MY HESP[IHSES ﬂHE lIMITED

YOU MUST ASK THE RIGHT/QUESTIONS ¥




