


Tip #1 - Recognise the existence of the

regulations

Demonstrate you are aware of the regulations and signpost where they are addressed in the annual
report. Also say when you have omitted a disclosure.

We found that it was often not clear
whether a company had or had not
responded to the new requirements.

Only 30% of companies within our review
included an explicit reference to NFRR -
all of these claimed compliance.

But the vast majority of companies made
no reference at all, meaning it was down
to the reader to work out whether the

company had taken the regulations on board.

Explicit response to NFRR

Two of the companies in our review
indicated that an area was immaterial
(human rights in both cases), and therefore
required no further development.

Of those companies who did refer to
NFRR, some chose to include a separate
non-financial information statement

(i.e. a confirmation of compliance with the
regulations). Others went further and
signposted across the annual report where
the content could be found.

23% 7%
Statement of Statement of compliance No mention of
compliance —with immaterial NFRR
elements indicated

What we’ve seen so far:

An explicit statement of compliance,
indicating relevant policies for the
five content areas and where the
outcomes and risk management in
place can be found in the Annual
Report, or online. The statement also
points to where discussion on impact
can be found.

For the majority however, changes were
merged into existing content and required
the reader to be eagle-eyed or review the
prior year report if they wanted to see what
—if anything - had changed. We recognise
that not every user will be focused on
changes but some will be, especially in the
early years of the new requirements.

This approach creates a reporting
conundrum for us: while we encourage
integration of non-financial content into
the rest of the strategic report, this makes it
difficult for a reader to interpret if the
regulations have been addressed.

Our view is that a statement of compliance
and/or signposting to the detail (be it within
the Annual Report or elsewhere — though all
information that is necessary for compliance
must be within the strategic report itself) is
the approach to take. In the early years of
adoption this will make it clear the company
is aware of the change in legislation.

This approach is sensible in itself and it also
addresses the ongoing debate about whether
a separate non-financial information
statement is a legal requirement. Although
the FRC has stated that a separate statement
is not required (in their FAQ’s issued in
December), there has notyet been formal
legal confirmation of this view.

Non-financial information statement

We aim to comply with the new Non-Financial Reporting requirements contained in sections 414CA and 414CB of the Companies Act 2006.
The below table, and information it refers to, is intended to help stakeholders understand our position on key non-financial matters. This builds

on existing reporting that we already do under the following fr rks: CDP, Global Reporting Initiative, Guidance on the Strategic Report
(UK Financial Reporting Council), UN Global Compact, UN Sustainable Development Goals and UN Guiding Principles.
Policios and standards which — Joddool vk
Environmental  © Enwironmental statement Environment, pages 26-27 Environmental risk management,
matters page 133
Employees © Ethics and Responsible Business Policy'  Equality, inclusion and diversity, page 21 Board Diversity Policy, page 72
© Ethical Policy Statement Health, safety and wellbeing, page 22 People risk, page 136
© Colleague Policy' Leaming and development, page 22 Govemnance risk, page 150
© Code of Responsibility Responsible conduct and culture, page 24
© Health and Safety Policy! Diversity, skills and composition, page 58
Humanrights  © Hurman Rights Policy statement Human rights, page 22
© Colleague Policy' Responsible and ethical lending, page 24
© Pre-Employment vetting standards'  Working with suppliers, page 25
© Data Privacy Policy'
© Anti-Slavery and Trafficking Statement
© Information and Cyber Security Policy
Soclal matters  © Volunteering standards' Helping communities, page 19 Communities, page 25

© Matched giving guidelines'

Anti-corruption  © Anti-bribery Policy'
and anti-bribery © Anti-bribery policy statement
© Antimoney laundering and counter
terrorist financing Policy'
© Fraud Risk Management Policy'

Customer privacy and data security, page 23
Responsible conduct and culture, page 24
Operational risk, pages 135-136

Policy embedding?, due diligence and outcomes

Risk overview, pages 32-33

Risk management, pages 107-156

Description of principal risks and impact of

External environment, pages 8-9

Direct and indirect economic

business activity Creating value for our stakeholders, page 11 contribution, page 24
Addressing the issues that matter most, page 21 Risk overview, pages 32-33
Principal risks, pages 34-37
Description of the business model Our business model, pages 10-11 QOurnext chapter, page 14
Noninancial key perf d Key performance indicators, page 7 Running aresponsible business,
What we have achieved over the past pages 21-25
three years, page 12 Environment, pages 26-27

Doing business responsibly, page 18
Helping Britain Prosper, pages 19-20
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