SERVICES MARKETING – DISTRIBUTION, PHYSICAL EVIDENCE                                             DATE:


NAME(S):………………………………………………………………………………………

I. QUANTIFIERS OF SERVICES MARKET AND DISTRIBUTION STRATEGY 
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ACTIVITY/TASK*
1. [bookmark: _GoBack]Try to find out the market volume and market share in the market of services related to universities in the Czech Republic in a given year.  126 500 students study at all universities in the Czech Republic in a given year. Private university ABC has 6 400 students for now. 
QUESTIONS
1. What is the market volume of the market of universities in the Czech Republic? 
2.  What is the market share of private university ABC?
3. What are the typical services of intensive distribution strategy? 
4. What are the typical services of selective distribution strategy? 
5. What are the typical services of exclusive distribution strategy? 


*The numbers given are only fictitious and indicative.
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Market share (in %) Market potential

It is calculated by taking the company's It is the maximum possible market limit,
sales over the period and dividing it by the it is 100% of all customers' demand for
total sales of the industry over the same a certain product or service.
period.

< Market volume

It indicates the realized sales volume of
products of all sellers for a certain period
of time in a certain market.

Market saturation = market volume/market potential





