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Co je Google Analytics?

Platforma pro sbér a analyzu dat z webu a aplikaci.

- Chovani zakaznikt - Co délaji na webu?

- Statistiky stranek - Kolik lidi prislo, odeslo, jak dlouho zde byli?

- Prehled o uzivatelich - Jaci lidé chodi na nas web?

- Obchodni vysledky - Kolik jsme toho prodali a kolik jsme vydélali?

- Vykon produktu - Jak se dafi jednotlivym produktlim nebo kategoriim?

- Vykon kanall / kampani - Odkud nasi zakaznici prichazeji a jak se chovaji?



Zakladni prehled
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Zakladni prehled

Co vidite v GA na prvni pohled? Data za poslednich 7 dni

- Users - pocet navstévniku
- Revenue - objem trzeb
- Conversion rate - konverzni pomér - pocet nakupu / pocet navstév

- Sessions - pocet navstév



Chovani zakazniku

Users New Users Sessions
20,011 13,057 33,366
Number of Sessions per User = Page Views Pages/Session
1.67 180,271 5.40

Avg. Session Duration

00:03:07/

Bounce Rate

51.75%

&



Chovani zakazniku

Zakladni prehled o chovani zakazniki na webu

- Number of sessions per user - primérny pocet navstév zakaznikem - indikuje, zda se zakaznici vraci na web

- Pages per session - primérny pocet zobrazenych stranek na 1 navstévu - indikuje, jak moc zakaznik prochazi
web, nizké Cislo muze znamenat, Ze zakaznika obsah webu nezajima - neni pro né&j relevantni /atraktivni - zde
idealné 3+

- Avg. session duration - primérné trvani navstévy - zde je vyklad podobny jako u bodu vySe - minimalné 1+
minuta

- Bounce rate - mira okamzitého opusténi - pomér navstév bez jakékoliv interakce (napf. kliknuti) k celkovému
poctu navstév - opét stejny vyklad - vice nez 75 % = problém

Pfi nizkych / vysokych hodnotach je tfreba zvazit a) cileni kampani (zda privadime relevantni navstévniky), b)
obsah webu, c¢) vstupni stranku (kam pfivadime navstévniky), d) UX webu - uzivatelskou privétivost



Chovani zakazniku

Kolik prislo uzivatell(?

Kolik pFislo novych uzivateli?

Kolik bylo celkem navstév?

Kolikrat v priméru navstivil web 1 uzivatel?
Kolik stranek bylo navstiveno?

Kolik stranek bylo navstiveno za 1 navstéevu?
Jak dlouho v priméru trva navstéva?

Jaka je mira opustéeni? (Navstéva bez akce)



Statistiky stranek

Vysledky jednotlivych stranek na webu.

Pocet navstév a unikatnich navsteév.

- Cas na strance?

- Vstupy - poc€et lidi, kteri prisli na web pres tuto stranku.

- Mira okamzitého opusténi - vysoka muze znamenat nerelevantni
navstévnost nebo obsah pro daného uzivatele

- Procento odchodu - kolik lidi opusti web z této stranky

- Hodnota stranky - trzby / poc€et navstév stranky



Statistiky stranek

Unique Page Views Avg. Time on Page
Page Page Views + Entrances Bounce Rate % Exit Page Value

180271 127,730  00:00:42 33347  51.75%  18.50%  CZK 285.57

1./ ¥ 7,805 (4z3%) 5,649 (4.4 00:00:59 4,888 (1460 15.86% 18.32% CZK 182.45 (¢

2. /moto-obleceni/ L 4,238 (2.35%) 2,992 (203 00:00:15 422 14.42% 3.17% CZK 160.72

3. /basket/ i 3,995 (2.22%) 1,497 1 Do:01:08 261 57.03% 11.76% CZK 1,306.87 (457 ¢

4.  /moto-prilby/ 3 2,788 (1.55%) 1781 00:00:24 614 : 25.20% 12.23% CZK122.14 (4

5. /moto-bundy-a-mikiny/ L 1413 (0.78%) 975 : 00:00:26 ?1 22.54% 5.52% CZK 166.77

6. /moto-boty/ ¥ 1,342 (0.74%) 884 (0 00:00:25 255 € 32.16% 13.93% CZK77.91 (27.28%)

7. /moto-prislusenstvi-a-doplnky/ & 1,278 (0.71%) an e 00:00:19 79 1 28.21% 6.34% CZK 149.00

8. /moto-kalhoty/ L 1,142 (0.63%) 780 £ 00:00:20 195 B 38.66% 12.26% CZK 253.54 (ss.78%)

9. /moto-ukavice/ i 1,057 (0.59%) 743 00:00:27 227 33.04% 16.27% CZK 83.12 (29m1
10.  /fintegralni-prilby/ 3 891 (0.49%) 680 00:00:49 87 € 44,32% 1223% CZK 132.46 (46.20%)

Prehled vysledku pro jednotlivé stranky webu - / = home page (hlavni stranka), ostatni jsou stranky s

prehledem produktovych kategorii, mozno sledovat kazdou stranku, ktera ma vlastni URL.



Prehled o uzivatelich

Jaci lidé chodi na web?

Demografie - vék, pohlavi

- Zajmy - Co je zajima, co nakupuji? (dalsi slide nahled)

- Geografie - zemé nebo mésto plvodu navstévnika

- Chovani - po€et navstév a dny od posledni navstévy, novi vs vracejici se
- Zarizeni - srovnani mobil vs desktop

- Prohlizece - srovnani internetovych prohlizecu



Vykonnostni metriky pro prehledy

Acquisition Behaviour Conversions E-commerce ¥

E-
Bounce Rate  Pages/Session Avg. Session Transactions commerce
Users ' New Users Sessions Duration Revenue Conversion

Rate
20,011 13,(_]_64 33,3_66 51.75% 5. 40 DD 03:07 429 CZK1 12? 599 DO 1.29%
1000 ::?-‘[ZJIIZ{Z:? I 100.05 -: :'.155_1:}:'::1" 00.00 .:?'Z[Z';l ?I:IL?:-'\!JII e [I: l“: .fr (0 ZZZZ ] - ..r .I::Z::I [ |'.[.l..I [ l .{:r’:{ ] ) E-.-““- IZ'IZ:' : 'rL[ I
0.00%) 0.00%) (429) 1.29

(0.00%)

Prehledy pro jednotlivé dimenze (skupiny zakazniku, zdroje nastévnosti, stranky, atd.) se

déli do trech zakladnich oddil( viz screen - akvizice, chovani na webu a konverze.



Vv

Prehled o uzivatelich

ek

Metriky

Age

Dimenze

45-54

35-44

25-34

55-64

65+

18-24

Acquisition Behaviour Conversions E-commerce ~

E-
Bounce Rate  Pages/Session . Sessi Tr i COMMEence
Users 4 Mew Users Sessions ::g Revenue Conversion

ratien

Rate
7,939 4,605 13,298 52.15% 9.33 00:02:59 173 CZK 436,186.00 1.30%
f Tota f Tota f Tota Avg for View Avig Tor View Avyg for View of Tota f Total: 3868 Avg for
P 1 3827 7 9.85% (33,366 5.4 1.3 00:03:07 i CZK 1,127,595 00
0.78%) 1,22 1.29
2,049 (25.73%) 1171 (2543 3483 (2619 51.42% 5,50 00:03:21 55 CZK 128,132,000 (29.28%) 1.58%
2,046 (25.69%) 1,137 (2469 3,529 (2654 53.78% 4.96 00:02:47 | 39 (2254 CZK 122,198.00 (2202%) 1.11%
1,647 (20.60%) 992 (2154 2,729 (2052 50.46% 541 00:02:48 37 (2139 CZK 85,756.00 (19.66%) 1.36%
BB2 (11.07%) 503 (1092 1,346 (1012 52.30% 515 00:02:54 16 (9225 CZK 28409.00 (551%) 1.19%
762 (9.57%) 449 (975 1,249 (939 52.28% 5.85 00:03:10 13 CZK 4227800 (969%) 1.04%
585 (7.34%) 353 (767 Q62 (723 53.22% 5.44 00:02:45 13 CZK 29413.00 (6.74%) 1.35%




Obchodni vysledky

Jak se dafri prodeji?

- Trzby, nakupy, priimérna hodnota objednavky
- Konverzni pomeér - navstévy / nakupy

- Prehled pro jednotlivé dimenze (datum, zakaznici, kampané, mésta, atd.)

Revenue & Conversion Rate

Revenue Transactions
CZK 1 ,1 27,599 E-commerce Conversion Rate Transactions Avg. Order Value
.00 1.29% 429 CZK 2,628.44



Obchodni vysledky

Denni trzby, dané, naklady na dopravu, pocCet prodanych ks.

Dimenzi jsou zde dny v mésici 20221110 = 10. listopadu 2022

Secondary dimension ~

Date

1. 20221110

2. 20221108

3. 20221114

4, 20221113

5 20221112

6. 20221109

700202211

CZK 227,058.00 (201
CZK 217,220.00

CZK 157,200.00 (13.04%)

€ZK 1,127,599.00

CZK 149,227.00 (132

CZK 143,834.00 (1:
CZK 123,436.00 (1

CZK 109,624.00 |

Tax

- CZK 189,557.44

CZK 39,059.37
CZK 36,971.97
CZK 25286.61

CZK 25291.21

CZK 2444219 (¢

CZK 19,687.07

CZK18819.02

Delivery

CZK 16,219.00

CZK 3,447.00
CZK 2,236.00 1

CZK 2,237.00

CZK 3,593.00 (2

CZK1,227.00

CZK 2,007.00 (123

CZK 1,472.00

Q,

Refund Amount

~ CZK0.00

CZK 0.00

CZK 0.00

CZK 0.00
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CZK 0.00
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108

113 (1.4
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Vykon produktu

Vysledky pro jednotlivé produkty - celkové trzy, pocet nakuput, pocet prodanych kusu,

prumeérna cena a prumérné mnozstvi prodané v ramci jedné transakce

Product Product Revenue " Unique Purchases Quantity Avg. Price Avg. QTY

CZK 91,675,408.00 63,341 81,273 CZK1,127.99 1.28
1. Sada 2 ks Bluetooth Intercomu MaxTo M2 CZK 984,649.00 (1.07%) 194 1 253 1 CZK 3,891.89 1.30
2. Bluetooth Intercom MaxTo M2 CZK 455,619.00 (0.50%) 167 2 223 ¥ CZK 2,04313 1.34
3. Dérkovy poukaz Motozem - Velikost : 2000 K& CZK 430,000.00 (0.47%) 154 4 215 CZK 2,000.00 1.40
4. Dérkovy poukaz Motozem - Velikost : 5000 Kg CZK 400,000.00 (0.44%) 41 80 CZK 5,000.00 1.95
5. CellularLine Interphone Tour Twin Pack CZK 369,557.00 (0.40%) 38 44 CZK 8,399.02 1.16
6. Dérkovy poukaz Motozem - Velikost : 1000 K& CZK 294,000.00 (0.32%) 195 1 294 CZK 1,000.00 1.51
7. CellularLine Interphone Tour Single pack CZK 217,953.00 (0.24%) 42 48 CZK 4,540.69 1.14
g glct}ﬁs;:noth Intercom MaxTo M3 s FULL HD kamerou CZK 206,373.00 (0.23%) 40 47 CZK 4,390.91 118

9. Hydraulicky zveddk R-TECH pro ATV i Chopper CZK 152,367.00 (0.17%) 29 50 CZK 3,047.34 1.72

10. Dérkovy poukaz Motozem - Velikost : 500 KE CZK 127,000.00 (0.14%) 119 254 1 CZK 500.00 213



Vykon kanall (zdroju)

Dimenze (Source / Medium) = kanal, ze kterého pfisli na web navstévnici a vysledky

pro dany kanal.

Acquisition Behaviour Conversions E-commerce
Source/Medium E-
Bounce Rate  Pages/Session  Avg. Session  commerce Transactions
Users ¥ New Users Sessions Conversion Revenue
Duration
Rate

910,503 889,363 2449286 48.46% 561 00:03:18 1.16% 28,518 CZK 92,69364

google / cpc 456,009 (39.39%) 375617 (4223 1,133,670 (4629 52.05% 518 00:02:54 1.94% 12931 (4534 CZK 43,238,580.00
google / organic 269,092 (23.24%) 193,714 (2178 473,697 44 95% 5.59 00:03:33 1.06% 5,006 £ CZK 17,460,947.00
sklik / epe 133,208 (11.51%) 75683 (a: 350,641 (14 47.37% 6.37 00:03:22 0.99% 3472 1 CZK 8,745,520.00
(direct) / (none) 119,339 (10.31%) 118,626 (1334 199,515 1 46.09% 6.04 00:04:00 1.27% | 2540 (89 CZK 9,459,538.00
seznam / organic 56,137 (4.85%) 40,282 (453 89,253 (364 45.50% 6.16 00:03:36 1.19% 1,059 (37 CZK 2,161,000.00
fb / cpe 27,095 (234%) 23375 (263 48,832 ¥ 44.34% 4.95 00:02:08 0.44% 213 (0.7¢ CZK 653,224.00
motorkari.cz / referral 12,214 (1.05%) 7.532 18,290 40.32% 5.72 00:03:07 0.34% 63 2 CZK 150,525.00
m.facebook.com / referral 11,144 (09s%) 10378 (117 15782 (0.64 59.56% .3 00:02:22 1.12% 176 2 CZK 392,899.00
heureka.cz / product 11,028 (0.95%) 4,893 5 18,747 46.59% 5.26 00:03:51 2.20% 412 44 CZK1,619,221.00

zbozi.cz / product 10,681 (0D.92%) 5,658 64 15,075 € 51.24% 501 00:03:43 3.63% 547 12 CZK 1,049,072.00



Vykon kanalu (zdroju)

- Google / cpc - placené kampané na Google - napr. Vyhledavaci kampaneé

- Google / organic - navstévy z vyhledavani na Google, neplacené

- Sklik / cpc - placené kampané na Skliku

- Direct / none - pfimé zadani URL adresy - pokud jsem web v minulosti navstivil,
staCi do fadku pro URL zacit psat a adresa se vyplni automaticky

- Motorkari.cz / refferal - navstévy z webu, ktery odkazuje na nas web - refferal =
odkaz na jakémkoliv webu vedouci k nam

- Facebook.com / refferal - odkaz z FB - muze byt napfiklad odkaz ve zpravé na

messengeru, ze ktereho se Clovek dostane na web



Google / cpc

kopagky nike X e Q

(=

Q Al & Shopping [ Images [3] Videos @& News : More Tools

About 3,440,000 results (0.51 seconds)

Ads - Shop kopacky nike

Kopacky Nike Kopacky Nike Kopacky Nike AFFINEST Kopacky Nike
Zoom Mercuri... Zoom Mercuri... Zoom Mercuri... Panské... Zoom Mercuri,
CZK 2,499 CZK 7,569 CZK 7,029 CZK 1,249 CZK 2,299 »
11teamsports.cz 11teamsports.cz 11teamsports.cz fruugo.cz 11teamsports.cz
+CZK 99.00 s... Free shipping Free shipping Free shipping +CZK 99.00 s...
By Smarketer By Smarketer By Smarketer By Kelkoo By Smarketer

Ad - https:/lwww.11teamsports.cz/kopacky/nike
Kopacky Nike - 11teamsports.cz

Top fotbalové vybaveni na hristé a trendy méda mimo hfisté, to vSe pod jednou stfechou.
V3echny oblibené stfelky na jednom misté. Vyber nové kopaéky Nike a vyraz za svymi sny.
100% originalni zbozi. Skvélé recenze. Exkluzivni fady. Expedujeme do 24 hodin. TopID.
Nike CR7 - Nike Mercurial - Phantom VSN - Vrat az v lednu - Détské kopacky Nike




Google / cpc

kopagky nike X e Q

(=

Q Al & Shopping [ Images [3] Videos @& News : More Tools

About 3,440,000 results (0.51 seconds)

Ads - Shop kopacky nike

Kopacky Nike Kopacky Nike Kopacky Nike AFFINEST Kopacky Nike
Zoom Mercuri... Zoom Mercuri... Zoom Mercuri... Panské... Zoom Mercuri,
CZK 2,499 CZK 7,569 CZK 7,029 CZK 1,249 CZK 2,299 »
11teamsports.cz 11teamsports.cz 11teamsports.cz fruugo.cz 11teamsports.cz
+CZK 99.00 s... Free shipping Free shipping Free shipping +CZK 99.00 s...
By Smarketer By Smarketer By Smarketer By Kelkoo By Smarketer

Ad - https:/lwww.11teamsports.cz/kopacky/nike
Kopacky Nike - 11teamsports.cz

Top fotbalové vybaveni na hristé a trendy méda mimo hfisté, to vSe pod jednou stfechou.
V3echny oblibené stfelky na jednom misté. Vyber nové kopaéky Nike a vyraz za svymi sny.
100% originalni zbozi. Skvélé recenze. Exkluzivni fady. Expedujeme do 24 hodin. TopID.
Nike CR7 - Nike Mercurial - Phantom VSN - Vrat az v lednu - Détské kopacky Nike




Direct / none

motoZem.cz

Motorkafské obleéeni, boty, bundy, kalhoty, kombinézy, pfilby, helmy rukavice | Motozem.cz




Vykon kampani - POJMENOVANI JE ZAKLAD

Acquisition Behaviour Conversions E-commence
Campaign E-
BounceRate Pages/Session  Avg. Session  commerce Transactions
Users & NewUsers Sessions Daratl Converalon Revenue
Rate

910,50 889,393 2,449,363 48.46%  5.61 00:03:18 1.16% 28,518 CZK 92,693,64

244928

1. (notset) 498,854 (38.32%) 413127 (4645%) 91,307 (372 44.81% 5.86 00:03:31 1.32% 12,000 (42.08%) CZK 40,941,413.00
2. PLA smart (1100%) 222650 (17.11%) | 159,393 (1792%) 513,026 (2095 65.08% 3.62 00:02:10 1.18% 6,036 (21.17%) CZK 19,733,020.00
3. S Brand 100,936 (7.75%) 64002 (v20%) 226925 (976 18.82% 11.13 00:0&:07 1.87% 4,241 (14.87%) CZK 13,456,196.00
4. PMax: PLA smart (1200%) 58,123 (4.47%) 1,508 (a67w) 123370 (504 65.85% 3.58 00:07:59 1.02% 1,257 (4.41%) CZK 4,287,250.00
5. 5:DSA+RDSA 33,635 (258%) 18009 (202w 53845 (220 36.08% 7.03 00:04:00 1.29% 697  (2.44%) CZK 2,523,199.00
6. K:DRTG produkty - desktop 29,657 (2.28%) 6,579 (0.74%) @ 79575 (325 53.66% 542 00:02:59 0.96% 761 (267%) CZK1,917.322.00
7. 5 Moto helmy 24,773 (1.90%) 17000 (19vw) 35457 (145 35.53% 6.10 00:03:08 0.58% 205 (0.72%) CZK 552,924.00
8. DSA (feed) 24,729 (1.90%) 13976 (1.57%) 35050 (143 61.85% 436 00:02:53 1.63% 571 (2.00%) CZK 1,718.866.00
9. K:DRTG produkty - mobile 22,492 (1.73%) 4160 (047w 51,720 (277 64.87% 3.68 00:02:00 0.59% 307 (1.08%) CZK 799,764.00

0. DRTG: navstevnici webu Seznamu 17,143 (1.32%) 14259 (160%) 20178 (082 71.52% 3.06 00:01:27 0.54% 108 (0.38%) CZK 135,196.00



Vykon kampani - POJMENOVANI JE ZAKLAD

- Dimenzi je nazev kampané v nékterém z komunikacnich kanalt (Google,
Facebook)

- Pojmenovani kampané z daného kanalu se propise do Google Analytics

- Muzu tedy sledovat vysledky pro konkrétni kampané a podle toho vyhodnocovat

- Pojmenovani si kazdy urCi podle sebe

- PLA smart = produktova kamparn na Google

- S: Brand = vyhledavaci kampan zamérena na dotazy obsahujici nazev znacky
(napf. Nike, MotoZem, atd.)

- DRTG = dynamicky remarketing



Vykon kanalu

Source/Medium

google / cpc
sklik f cpc
heureka.cz / product

zbozi.cz / product

Users

910,503

» of Tota

100.00% (910,503)

456,009

133,208

11,028 |

10,681

39.39

11.51

Sessions

2,449,728

% of Total

i

1,133,670
350,641
18,747

15075

100

(14.32

00

280 Y
(2,449 286

Impressions

98,300,663

of Total: 100.00
(98,300,663)

61,433,239 (62.50%)

35,766,092 |

0

1,101,332

36.38%)

1.12%)

Clicks +

1,300,406 CZK 5,337,965.67

of Total: 100,00
(1,300,406)
949,715 (72.03%)
318,397 (24.48%)
18,192

(1.40%)

14,102 (1.08%)

Cost

of Total: 100.00%

(CZK 5,337.965.67)

CZK 4,107,676.12 (7695

CZK 1,101,247.56 (20.63%)

CZK99,041.12 (186

CZK 30,000.87 (0%e

CTR CPC

1.32% CZK4.10

Avg far Avg Tor View
WView CZK 4.10
1.32% 0.00%)

(0.00%)

1.55% CZK 4.33

0.89% CZK 3.46

0.00% CZK 544

1.28% CZK 213



Vykon klicovych slov

Acquisition
Keyword
Clicks + Cost cPC Users Sessions
375,009 CZK1,434,390.31 CZK3.82 227,145 465,833
% of Total: 28.84% % of Total: 26.87% Avg for View: % of Total % of Total: 19.02%
(1,300,406) (CZK 5,337,965.67) c{z;s;élqj 24.95% (910,503) (2,449,286)
1. motozem 118,923 (31.71%) CZK 93,822.92 (o 54%) CZK0.79 73,758 (26.10%) 163,665 (35.13%)
2. Dynamic Search Ads 71,957 (19.19%) CZK 247,060.33 (17.22%) CZK 3.43 56,089 (1085%) 89,613 (19.24%)
3. darek pro motorkare 15,012 (4.00%) CZK 113,962.20 (794%) CZK7.59 12354 (437%) 15475 (332%)
4. helma na motorku 8,392 (2.24%) CZK 45,894.74 (220%) CZK 5.47 6,824 (2.42%) 9,979 (2.14%)
5. +motozem +brno 8,347 (2.23%) CZK 9,809.99 (068%) CZK1.18 5011 (177w 10,745 (231%)
6. boty na motorku 4,780 (1.27%) CZK 30,822.62 (2.15%) CZK 6.45 3,842 (1.36%) 5475 (1.18%)
7. moto boty 4,764 (1.27%) CZK 31,964.72 (223%) CZK 6.71 3,823 (1.35%) 5408 (1.16%)
8. rukavice na motorku 4,404 (1.17%) CZK 31,342.54 (219%) CZK7.12 3,652 (1.29%) 4991 (1.07%)
9. moto zavazadla 4187 (1.12%) CZK 23,928.84 (1.67%) CZK 5.72 3444 (1.22%) 4,590 (0.99%)

10. padaciram 3,652 (0.97%) CZK 11,228.50 (0.78%) CZK3.07 2,524 (089%) 3,602 (0.77%)



Vykon klicovych slov

- Dimenzi je kliCové slovo, které zakaznik zada pfi vyhledavani

- Analyzuiji, co zakaznici hledaji a jak se chovaji, kdyz z reklam navazujicich na dané kliCoveé slovo
prijdou na web

- KliCova slova hodnotim podle uvedenych metrik

- Clicks - pocet kliknuti na reklamu

- Cost - naklady na reklamy

- CPC - cena za 1 kliknuti na reklamu

- Users - pocet lidi, ktefi pfisli z reklamy

- Sessions - pocet navstév

- Na nasledujicim slidu je dalSi ¢ast prehledu pro klicova slova - vysveétlivky pro metriky jsou vyse

VvV prezentaci



Vykon klicovych slov

Behaviour Conversions E-commerce ~
E-
B Rate  Pages/! i T ti
Conversion Revenue
Rate

32.46% 7.51 1.19% 5547 CZK 18,996,087.00

Avg for View: | Avg for View Avg for % of Total: % of Total: 20.49%
48.46% | 5.61(33.84%) View: | 19.45% (28,518) (CZK 92,693,644.00)
(-33.03%) 1.16%
(2.27%)
19.89% 10.40 1.70% | 2,787 (50.24%) CZK 9,672,116.00 (50.92%)
46.15% 5.98 1.42% | 1,273 (22.95%) CZK 4,249,348.00 (22.37%)
47.40% 4.73 0.81% 125 (2.25%) CZK 134,104.00 (0.71%)
32.58% 6.54 0.42% 42 (0.76%) CZK 128,792.00 (0.68%)
23.94% 9.39 1.16% 125 (2.25%) CZK 558,437.00 (2.94%)
29.35% 6.34 0.46% 25 (0.45%) CZK 103,957.00 (0.55%)
30.29% 6.38 0.48% 26 (0.47%) CZK 92,541.00 (0.49%)
33.52% 571 1.34% 67 (1.21%) CZK 101,802.00 (0.54%)
55.75% 3.89 0.09% 4 (0.07%) CZK 4,447.00 (0.02%)

7.66% 3.83 0.31% 11 (0.20%) CZK 33,412.00 (0.18%)



Ukol

® Google demo account -

https:/ /analytics.google.com/analytics /web/ ? utm _source=demoaccount&utm medium=demoaccount&utm_campai

gn=demoaccount# /p213025502/ - musite mit Google uCet



https://analytics.google.com/analytics/web/?utm_source=demoaccount&utm_medium=demoaccount&utm_campaign=demoaccount
https://analytics.google.com/analytics/web/?utm_source=demoaccount&utm_medium=demoaccount&utm_campaign=demoaccount

Ukol

e Ukolem je najit dané informace, ud€lat screen a jednou v€tou okomentovat.

® a) Kolik bylo za poslednich 12 m€sicll na webu lidi a kolik bylo konverzi?

°* b) Kolik bylo za Tijen celkov€ trZeb?

* ) Kolik jsme v zafi utratili za reklamy?

* d) Kolik Casu prlolmérné lidé travi na webu? — average engagement time per session
® e) Kterd stranka webu je nejnavétévovanéjél'?

* ) Jaké typy konverzi na webu mUZeme sledovat?

®* g) Kolik lidi pf’iélo v zali z kanalu google / cpc (placena reklama na googlu



Ukol

Home

Users Event count Conversions New users @ ~

864K 29M 4.9M 809K

T 453.4% 1 329.6% 11,953.9% T 462.9%
60K
40K
20K

1]

— Last 12 months = = Preceding period

Last 12 months - View reports snapshot =



Ukol

e AllUsers | Add comparison +

Reports snapshot

Users New users Average engagement time & Total revenue @

76K 62K 1m 40s $127K

BK
4K
2K
0
(] 08 15 22 26
Oct

USERS IN LAST 30 MINUTES @ -

USERS PER MINUTE

TOP COUNTRIES USERS
India 23
United States 10
South Korea 5
'Iman 4
m\a 3

View realtime =

Custom 1Qct-310ct2023 ~

@ <

#7 Insights @

+) INSIGHT

Users dropped

0n the 30th of October, 2023

Q CUSTOM INSIGHT [ ew ]

Revenue was US$19,959.16
From the 29th of October to the 4th of November, 2023

View all Insights =



o

Advertising snapshot

Conversion paths

All channels @ ~

10/10 conversion events ~

@ Direct @ Organic Search @ Cross-network @ Referral @ Email

Q, Search
Default channel group  +
1 Direct
2 Organic Search
3 Cross-network
4 Referral
5 Email
6 Unassigned
7 Organic Social
8 Paid Search
9 Organic Video
10 Organic Shopping

m Performance ~
Allchannels
@ Attribution ~
Model comparison —_— —
03 10 17
Sept

4 Conversions

493,629.00
100% of total

203,533.00
139,445.48
45767.12
37,731.69
24,863.23
19,830.75
17.510.60
341420
806.13

55317

Ads cost
$12,701.78
100% of total
$0.00
$0.00
$12,608.14
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00

$0.00

Referral

Email

o

Cost per conversion

$0.03
Avg 0%

$0.00
$0.00
$0.28
$0.00
$0.00
$0.00
$0.00
$0.00
$0.00

$0.00

custom 1Sept-30Sept2023 + Ko AF

50K 100K

Rows per page: 10

Total revenue

$411,82717
100% of total

$186,818.40
$127,348.82
$5,187.21
$38,086.27
$30,896.13
$0.00
$18,778.54
$1,169.35
$3,188.80

$353.65

Go to:

1

200K 250K

Returt

1100f13 D>

n on ad spend

0.41

0.00

0.00

0.00

0.00

0.00



r
All accounts » Deme Account

i | Analytics GA4 - Gocgle Merch Shop . Q_ Try searching "measurement ID"

M Reportssnapshot @O +  Traffic acquisition: Session default channel group @ -+ custom 1Sept-30Sept2023 - [ < A
Real-time
\ 2K Referral .
Life cycle ~ o
~ Acquisition ggp. " v “ 0 20K 40K 60K
@ Overview @ Direct @ Organic Search @ Cross-network @ Unassigned @ Referral

User acquisition
Q, Search Rows per page: 10~ Goto: 1 1-100f 14 >
Traffic acquisition

Session default channel group ~  + 4 Users Engaged Average Engaged Events per Event count c
* Engagement sessions sessions per n All events = Al
»  Monetisation time per user
session
Retention
12,991 173,686 154,753 m 44s 137 28.32 89.1% 4,918,827
T N 100% of total 100% of total 100% of total Avg 0% Avg 0% Avg 0% Avg 0% 100% of total
1 Direct 59,334 84,571 77,953 Im 39s 131 27.14 92.17% 2,295,150
»  Search Console
2 Organic Search 26,768 42,249 37,752 m51s 1.41 29.83 89.36% 1,260,114
User ~
3 Cross-network 18,513 21764 21,156 1m 09s 114 15.61 97.21% 339,789
»  User Attributes
4 Unassigned 8,340 5766 54 2m 14s <0.01 60.53 0.94% 349,037
» Tech
5 Referral 4,306 7,679 6,799 2m 20s 1.58 35.16 88.54% 269,998
6  Organic Social 2,182 3,578 3,204 2m 49s 1.47 41.20 89.55% 147,413
7  Email 1611 4,627 4,207 3m 40s 2.61 48.68 90.92% 225227
8  Paid Search 1,457 2,887 2,809 17s 1.93 8.30 97.3% 23,969
9 Affiliates 120 168 154 21s 1.28 19.52 91.67% 3,279
10 Organic Video 78 101 87 2m11s 112 33.69 86.14% 3403



Ukol

All accounts » Demo Account

GA4 - Google Merch Shop -

0 Analytics

" Reports snapshot
Real-time
Life cycle

* Acquisition
@ Overview

User acquisition
Traffic acquisition

~ Engagement
Overview
Events
Conversions
Pages and screens
Landing page

> Monetisation

Retention

Search Console

» Search Console

User
> User Attributes

» Tech

Q, Try searching "measurement ID"

[ B Pages and screens: Page path and screen class @ - '+ custom 1Sept-30Sept2023 v | [iF] < A
rGooglerRedes
ign/Apparel/ ...
40K /Google+Redesi
gn/Apparel
20K /25thBirthday
— e — 0
03 10 17 24 P
Sept 0 50K 100K 150K 200K
@/ @ /baskethiml @ gle+Redesi [ ] @ /25thBirthday
Q Search Rows perpage: 10 ¥ Go to: 1 1-100f 1183 >
Page path and screen class ~ + yﬁg[s ,Yi,‘?w‘rf,?e[,‘f,s,ei! Average time Event count Conversions I‘?!:'%',!e",?f!‘,‘ﬁ
All events - All events =
1,624,144 12,991 14.37 2m 41s 4,918,827 493,629.00 $411,827.17
100% of total 100% of total Avg 0% Avg 0% 100% of total 100% of total 100% of total
1 /! 198,598 55,292 3.59 31s 1,198,330 41,733.00 $0.00
2 /baskethtml 153,927 13,521 11.38 1m 56s 370,638 78,692.00 $0.00
3 /Google+Redesign/Apparel/Mens 64,251 13,861 4.64 Tm21s 152,097 376.00 $0.00
4 /Google+Redesign/Apparel 58,357 19,600 298 50s 153,929 11,972.00 $0.00
5 /25thBirthday 58,140 13,715 424 a4s 150,468 5,486.00 $0.00
6  /store.html 57,757 11,187 5.16 555 168,490 350.00 $0.00
7 /Google+Redesign/Stationery 53,947 14,645 3.68 s 113,138 11,383.00 $0.00
8  /Google+Redesign/Clearance 48,306 13,125 3.68 54s 116,559 259.00 $0.00
9 /signin.html 46,169 13,023 3.55 9s 74,560 245.00 $0.00
10 /Google+Redesign/Lifestyle/Drinkware 43,221 14,558 297 43s 111,111 6,088.00 $0.00



Ukol

. All accounts » Demo Account T hing " ¢ D"
ry searching "measuremen :
.0 Analytics A4 - Google Merch Shop - L & @ : Q
() || CeCeDempEiet [ ~) Conversions: Event name @ -~ Y@ Custom 1Sept-30Sept2023 v [iF <5 A
Real-time view_item T
80K
LioEED - first_visit
= Acquisition 60K
view_cart
@ Overview
40K
User acquisition ;ﬁs‘f::“o”s
Traffic acquisition 20K
& add_to_cart
~ Engagement — — —— 0
03 10 17 24 .
Overview St 0 50K 100K 150K 200K
Events @ view_item @ first_visit @ view_cart @ predicted_top_spenders @ add_to_cart
Conversions
Q. search... Rows per page: 10~ 1-70f7
Pages and screens
Event name + + Conversions Jotal users Total revenue
Landing page
»  Monetisation 493,629.00 112,632 $411,827.17
100% of total 100% of total 100% of total
Retention
1 view_item 181,402.00 40,496 $0.00
SearchConsole ~ 2 first visit 97,054.00 97,760 $0.00
~  Search Conscle 3 view_cart 76,817.00 13,511 $0.00
Lenes 4 predicted_top_spenders 74,084.00 45,229 $0.00
Google organic search traf...
5 add_to_cart 60,898.00 13,557 $0.00
User ~ 6 purchase 3,368.00 3,143 $411,827.17
»  User Attributes 7 page_view 6.00 6 $0.00

» Tech

< ©2023 Google | Analytics home | Terms of Service | Privacy policy | [£ Send feedback
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All accounts > Demo Account

i Try searching "measurement ID" H
.0 Analytics | GA4 - Google Merch Shop ~ Q Ty 9 o :
Reports snapshot o R=if A R i b
[ P P (] Traffic acquisition: Session source/medium @ ~ '+ custom 1Sept-305ept2023 + [ < A7
Real-time —
sites.google.co
m / referral
Life cycle
*  Acquisition . 1o ” 2" 0 40K 60K
@ Overview ® (direct) / (none) @ google / organic @ google / cpc @ art-analytics.appspot.com / referral @ Mewsletter_Sept_2023 / email
User acquisition
Q, Search.. Rows per page: 10 ¥ Goto: 1 1-100f141 >
Traffic acquisition
Session source/medium ~ 4 4 Users Sessions _E_r_\gage_!_q Average Events per Event count Conver
~ Engagement sessions session rate All events ~ All even
Overview e e
Events
12,991 173,686 154,753 m 445 137 28.32 89.1% 4,918,827 493,
Conversions 100% of total 100% of total 100% of total Avg 0% Avg 0% Avg 0% Avg 0% 100% of total 100%
Pages and screens 1 (direct) / (none) 59,334 84,571 77,953 1m 39s 1.31 27.14 92.17% 2,295,150 200
Landing page 2 google / organic 24,946 39,411 35175 1m 57s 1.4 31.09 89.25% 1,225,203 106
» Monetisation 3 google / cpc 20,027 24,880 24126 1m 03s 1.20 14.62 96.97% 363,785 35
Retention 4 (notset) 8,340 5,766 54 2m 14s <0.01 60.53 0.94% 349,037 84
art-analytics.appspot.com /
Search Console 5 o 2,601 4,876 4,287 2m 39s 1.65 37.09 87.92% 180,845 18
« Search Console 6  sites.google.com / referral 1,648 2,785 2,487 3m11s 1.51 45.38 89.3% 126,391 12
Queries 7  Newsletter_Sept_2023 / email 1,222 3,465 3,153 3m 26s 2.58 45.60 91% 157,998 16
Google organic search traf... 8  baidu/ organic 1,160 1,185 1,168 10s 1.01 7.61 98.57% 9,012 1
User 9 support.google.com / referral 506 679 630 1m 31s 1.2§ 26.30 92.78% 17,856 1
10  bing / organic 444 643 554 1m 29s 1.25 30.25 86.16% 19,451

»  User Attributes

»  Tech

©2023 Google | Analytics home | Terms of Service | Privacy policy | [3 Send feedback



